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Digital TV...When?

by Lauren Cohen
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Clicks, Cookies, Conversions,
and Cough Drops
by Aaron Reinitz
78 & 9
& "0
& | !
*1 <& &
[ = *
N .
"l !
&
%
4 ""6=6" = 6.4
. 4"5 |
e .
| [ 8 %
& " & "
1/ 8 1 I"
6=" 1 I & " &
| e 9 8 %
[ I & "
' 8
11 & ' >
& & ?
6.4 @ *
" I Op" " &
& P ! "5
A ' ! I 3%
'6.4 | @! &
98 &
&!Il''B 11
<" 8 CD CD1 <" 8" 1?7 6.4
% @! " )"
& 1
6= 64 !
& ' [ 1 <
8 &' %
8 @ "& ! 3%
"o && 8 Il %
&

(Continued on page 3)




THE HARMELIN MEDIA REPORT

Branded Entertainment

Defies Down Economy
by Debbie Sprawka
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starts with clicks, cookies,
and cough drops.
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. o Around the Harmelin Water Cooler
! A Completely Unscientific Survey of Harmelin Media Employees...
%: ! . 1%
W
A * 4 5 5 0p* What was the best commercial in
4 & | %N&/ this year’s Super Bowl?
&" A %
' Doritos — Free Doritos 26%0
! ! & " E-trade — Wings 18%
) ! e Pepsi Max — I’'m Good 16%
! Bud Lite — Meeting 14%
& " @ Coke Zero — Mean Troy 10%
. " e
86@. & '@ 3 % How would you rate this year’s commercials?
! 8 M %
" " Excellent 4%
6:- "< 0 Good 16%
" * o K Average 52%0
% Poor 20%
& " 1 v C % Terrible 8%




